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Library Services

1. Media Streaming

1. Electronic Course 
Reserves





Core Exclusive Rights
reproduce a work

prepare derivative works
distribute copies of a work

perform a work publicly
display a work publicly



Fair Use
• not an infringement to use works for

ocriticism/comment/news reporting
o teaching (including multiple copies for classroom use)
oscholarship/research

• four things to consider 
opurpose and character of the use 
onature of the work (fact v. fiction)
oamount used
oeffect on potential market for or value of the work



Copyright Market Research



http://cocatalog.loc.gov/



Websites for understanding 
how a work can be bought 

and sold
• Amazon
• GOBI
• canistream.i

t



Websites for negotiating and 
paying permission

• Copyright Clearance Center copyright.com
• Directly from a publisher, producer or vendor
• Or directly from an author or creator



Training on copyright market 
research resulted in more 
nuanced library workflow



Knowing What Professors Want



Conclusion

• Educate professors

• Leverage your library’s expertise in
• the publishing marketplace
• information technology
• materials budget



Thank you.
allyson.mower@utah.edu
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